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Loc at ion /  R INKU TOWN , OSA K A , JA PA N
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 BACK COV ER
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C LETTER FROM THE EDITOR

Photogr a p hy / Y U LI A ZHDA N 
Mo de l  /  INN A (M SS)

 Ma ke Up A r t i s t  /  DA S H A TA I VA S
Hair  /   IR I SS O N U FRI IENKO

Cloth ing /   K A R AVAY

ODIVO

What a busy year, so much has happened. I hope the holidays were not too stressful for you and that 
you could relax with friends and loved ones. The new year has already started and we all look with 
big hopes into the future. This issue should give, to those who love fashion, an idea of what is coming 
this year and to those working in fashion and photography, some nice inspiration. This year we will 
start to bring Osaka back onto the map of fashion. Now that we have moved to a very spacious and 
comfortable  place. 
This place is by the way for creative people and if you are interested, then please drop me a mail. 

Enjoy what we have put together just for you and I wish you, your friends and loved ones 
a happy new year. 

All the best, 

Gerd

EDITORIAL En Vie
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C one small step 
for man, one giant leap 

for mankind

In 1969 the first man that walked on the Moon’s 
ground was Neil Amstrong and we will never forget 
his quote “one small step for man, one giant leap 

for mankind ". 

Since then, the technology innovati on lead by human 
imaginati on has completely changed our lifestyle. This is 
the focus of the Italian photographer Domenico Donadio 
who originally started his career as DJ and electronic 
music producer, but now is keen on the art of photography 
intending to capture beauty in all its dimensions and to 
perform his creati veness with a brand  new voice. A mysti c 
vision of the future is projected in his latest shooti ng 
“Apocalypti c future”, the atmosphere is surreal: the desert 
background is an open space fi lled with electric elements 
that symbolize the link to the future. In his photographic 
creati ons there is no requirement to strictly adhere to 
the criteria of proporti on: the perfecti on of features is 
replaced by a mesmeric cocktail of charisma and allure that 
elevates the model and the fashion design to an upper level. 
The  bright color of the sky is the right contrapositi on for 
the fabric and design of the clothes; the white dress is the 
opposite of the black electric cables and the electric lights 
in  the desert emphasize the concept of apocalypti c  future. 

 Photography becomes the mean of performing this type 
of art: technique is not set apart but conduct the observer 
to understand the vision of the arti st Domenico Donadio 
allowing us a glimpse into an invisible universe that only 
through the various forms of art become visible and 
self-evident, transforming the observer into a parti cipant.

Photogr a p hy &  Reto uching /  D O MENI CO D O N A D I O
 W W W. D O MENI CO D O N A D I O.CO M

Mo de l  /  TERE SA M O R A N O
Fas hion Ed i tor /  C A RMEN IN C A RN ATO

St y l i s t  /  C A RMEN PA NTA NELL A 

ELECTRO-CHIC

D re ss -  C a r me n Pa nt a ne l la
E a r r ing s-  A l do

Tex t /  ELEO N O R A E VA BO NE T TO

EDITORIALEn Vie
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S hi r t  & S us p e n de r s Pa nt s :  C a r me n Pa nz a ne l la
E a r r ing s :  A l do

S hi r t  & S us p e n de r s Pa nt s :  C a r me n Pa nz a ne l la
E a r r ing s :  A l do

 S nea ke r s :  Ad idas

Coat :  C a r me n Pa nt a ne l la
E a r r ing s :  A l do

S hoe s:  T ip e e t acch i
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Coat :  C a r me n Pa nt a ne l la
E a r r ing s :  A l do

S hoe s:  T ip e e t acch

D re ss :  C a r me n Pa nt a ne l la
S hoe s:  Pr ima donna



C
S le eve le ss coat :  C a r me n Pa nt a ne l la

B r a :  Int imiss imi
S hoe s:   T ip e e t acch i

D re ss :  C a r me n Pa nt a ne l la
E a r r ing s :  A l do
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Photogr a p hy / A B R A H A M SA R AYA
Mo d e ls /  ILE A N A @ PA R AG O N MA N AG EMENT & IN G RID @ B RO K E MA N AG EMENT 

St y l i s t  /  D IEG O IBA ÑE Z 
Hai r  & Ma keup / G US TAVO BO RTO LOT TI

ALIENS IN THE ATTIC

I l ea na
Top:  A le ja n dro C a r l in
Pa nt s :  W i l dfox
S hoe s:  H&M
R ing s :  Je r a rda L a ke

Ingr id
Top:  A le ja n dro C a r l in
B oot s :  H&M 
R ing s :  Je r a rda L a ke

Top:  Forever 21
E a r r ing s :  G us t avo H e lgue r a



C
Crisp. Elegant. Graceful. These are the words I would use to describe the Winter 
season and the latest trend to hit the market. Neutrals are commonplace in our 
wardrobe, though normally we mix and match them with brighter colors. This 
year, monochromatic outfits are rapidly gaining popularity. Supermodel Gigi 
Hadid’s neutral ensembles are some of the many brilliant sources of inspiration 
many seek to enjoy this trend. The key is to vary the hues slightly so that you 
aren't a solid block of color. The tricky element is choosing a hue that won't 
overwhelm the senses.  Navy, gray, olive green, burgundy, and indigo all work 
really well as monochromatic schemes. There is a simple elegance with this crisp 
ensemble, which is why it is slowly becoming commonplace in street style and on 
the runways. Balenciaga, Balmain, Isabel Marant, and Lanvin have all produced 
collections featuring the monochromatic trend, solidifying its place in fashion. 

Neutrals will always be timeless, but how can one experiment with this trend 
while avoiding looking dull? The key is subtle detailing on the garments and 
having makeup that coincides with the mood of the outfit. Having a clean face or 
smoky shadow on the eye are examples that always work, but don't fear stepping 
out of the norm and experimenting. Fashion is all abut creativity, and while this 
trend is fairly muted, that doesn't necessarily mean it is a boring trend. It honestly 
can make the process of putting together an outfit easier because of the solidity 
in color. Monochromatic ensembles are also wonderful for statement accessories 
because of this. We all have that massive piece of jewelry that we never get to 
wear, this is the time to wear it. While styling yourself can often be stressful and 
daunting, this trend simplifies the whole ordeal, giving you more time to inspire 
others and help the world become a better place for all. 

Photogr a p hy / CRI S TIN A V ENED I C T
D e s igne r /  CO N S TA NTA BA L A BA N

Mo de l  /  I O NEL A G U R A LI U C
Ma ke up / ROX A N A A RMA N U

Tex t /  ERI C A VA N N OY

MIORITA
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Photogr a p hy / DA NIELE REB ECCHI
Mo de l  /  Y U LI YA H UTSA LY U K

SPARKLE 
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Mo de l  /  MI CH A L A Z A MBO N
Ma keup a n d Wa rdrob e / DA NIELLE FO RD
Hair  /LI SA G REG O RY -  FA B RIK SA LO N
Photogr a p hy / DA NIELLE FO RD PH OTOG R A PH Y

MICHALA
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SOUTH
Photogr a p hy / WITA LI S SZO ŁT YS

Mo de l  /  K A JA S E WER A
D e sign /  SA B RIN A LOU NI S

Ma keup & Hai r  /  AG NIE SZK A G A B RYŚ
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Interview with Loïc Maupin, Wardrobe Stylist

EV: What defines you as a stylist? 
LM: My childhood travels with my military father 
have shaped me into the open-minded and curious 
person I am today. From sand paintings, to charcoal 
portraits and computer graphics, drawing and 
creating have always been passions of mine, 
sharpening my interest in art. 

EV: What is a typical day “at the office” like? 
LM: The first thing I do when I get booked for a 
shoot, is think up the perfect outfits for the shoot, all 
of which need to correspond to the photographer’s 
overall vision. Then comes my favorite part of the 
shoot preparation: shopping! I borrow the shoot 
pieces from my partnering stores and put together 
looks that match with the assigned theme. From 
make-up, to hair and styling, the team is always 
very busy during the shoot taking care of last 
minute touch-ups. It is my job to make sure that the 
photographer is satisfied with all of the ensembles 
and that the clothes look their best on the models. I 
like to check my work directly on the photographer’s 
camera screen because I can tell right away if 
something needs to be tweaked. 

EV: Which fashion icons and designers influence you 
the  most? 
LM: I have a weakness for originality but it is also 
important to know how to personalize your style and 
make it your own. Rihanna is the perfect example 
of someone who masters this type of look. I am also 
a fan of Madonna’s looks from the 80’s and Tilda 
Swinton’s androgynous style. The designers that 
influence my work the most are Jean-Paul Gaultier, 
Albert Elbaz, Yohji Yamamoto, Issey Miyake, Dris Van 
Noten, Viktor&Rolf, and Bruno Pieters. 

EV: What is your concept of beauty? 
LM: Be as natural as possible! Perfectly hydrated 
skin will help you get that natural skin color every 
woman yearns for. A warm smile and a positive 
outlook on life are also a plus!

EV: What trends would you like to see on the runways of 
upcoming fashion shows? 
LM: This season, I would love to see Asian-themed, 
avant-garde yet wearable, structured looks. 
Meanwhile, some of this summer’s trends are 
already making their way onto the fashion scene 
with military khakis, masculine feminine suits, men’s 
overalls and 50’s influences. It seems to be yet 
another promising season for fashion!

EV: Parisian women are known around the world for 
their chic and natural style. What defines this look? 
LM: The typical Parisian look is not only timeless, but 
it is also a way of life. Paris, the unique city that it is, 
shapes the attitudes of its female residents, making 
them independent yet approachable, always full of 
humor, and unafraid to show their true colors. 

EV: Is Paris still the capital of fashion? 
LM: Paris is no longer the only fashion forward city 
out there. London, New York and Milan are now also 
part of the mix, displaying what I consider to be, 
modern ready-to-wear collections. Paris, however, 
differentiates itself from the rest by being the 
only city in the world to host the bi- annual haute-
coutureweeks. 

EV: What is the most important fashion tip you can give 
our readers? 
LM: Don’t overdo it, stay true to yourself and most 
importantly, be CHIC!

Inte r v iewe d by /  J U LI A COTE- CO LI SSO NPhotogr a p hy / J U LIE G ILG ENMA NN
Mo de l  /  LU D I V INE DU CHE T 
St y l i s t  /  LOÏC MAU PIN
Ma keup & H A IR /  I S ID O R A VA LLE

MALÉFIQUE
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Photogr a p hy / KU MIKO N O RRELL
Mo de l  /  J U LIE T L A R S EN 

Ma ke Up A r t i s t  /  SOOYOO K IM 

MESSY 
HAIR
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Photogr a p hy / MA SS IMILI A N O MA RCO CCI A
W W W. MA XMA RCO CCI A .CO M
Mo de l  & St y l i s t  /  SO FI A GW Y NE TH COU R SO N
W W W. M O D ELMAY HEM .CO M/2619892
Loc at ion /  TR A S TE V ERE ,  RO ME , ITA LY

MY ALLEY

EDITORIALEn Vie
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Photogr a p hy / PAO LO TO RTOSA
Mo de l  /  Y LENI A P
Ma ke Up A r t i s t  /  S IM O N A ROSS ELLO

GLAMOUR 
BECOMES  ANDROGYNY
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RED 
REVOLUTION

Photogr a p hy / EMA SU VA JAC
W W W. EMA SU VA JAC .CO M

Mo de l  /  MI CHELLE G
Ma ke Up,  Ha i r  a n d 

Pro d uc t ion /  C A RRIE TIB BS
W W W. B E AUT Y MA RK ED.C A

Smokey eyes  - natural or dramatic

Smokey eyes are on trend with natural shades or deeper 
Smokey eyes being very popular right now.

Smokey eyes may be worn with softer eyeshadow or dramatic 
eyeshadow colors. Wearing a Wash of blended golds and metallic 
hues in the centre of the eye complement the natural Smokey eye.
If you love a deep Smokey eye and colour, then don’t be shy as navy 
blue, green or plum tones can be blended into your shadow and will 
complement the deeper Smokey eye. 

The secret to a great smoky eye is to ensure you blend the edges of 
your shadow well. If you have bigger eyes, Eyeliner may be worn on 
the waterline and will look very glamorous. 

Neat Defined eyebrows complement a smoky eye. Peachy pink, 
neutral lips are popular with this look but if you prefer red lips with a 
Smokey eye- go for it as red lips are very glamorous. 

When wearing a Smokey eye, keep your foundation base flawless 
and natural looking for a modern feel. Cheekbones look great 
highlighted with a softer shade or shimmery glow. This will look 
fresh and draw attention to the bone structure of your face.
If you are wondering what hair to wear with a Smokey eye. Natural 
tousled hair with movement or a soft wave is the way to go.  To 
get the look and keep hair looking great use a leave in moisturiser, 
Blow dry and/or you may also run an iron through your hair. For 
an extra special touch, run hair gloss through your hair and it will 
look amazing.

The secret to a 
great smoky eye is to 
ensure you blend the 

edges of your 
shadow well.

MAKE UPEn Vie
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Tex t /  K Y LIE EUS TACE

Photogr a p hy / K Y LIE S PRO FE SS I O N A L
W W W. K Y LIE S .CO M . AU

Mo de l  /  K ATRIN A FREEMA N
Ma ke Up a n d Hai r  /  K Y LIE EUS TACE

W W W. K Y LIE S .CO M . AU
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Photogr a p hy / PAU L V ER S LU I S   W W W.V ER S LU I S PH OTO.CO M
Mo de l  /  R IE TH O MPSO N (RE VO LUTI O N MA N AG EMENT ) 
St y l i s t  /  R ACHEL A NNE G OT TLIEB   W W W. R ACHEL A NNEG OT TLIEB .CO M
Ma ke Up A r t i s t  /  COU RTNIE MA RIE ROSS
W W W.COU RTNIEMA RIEROSS .CO M

S C A R L E T  R I S I N G
Red b us t ie r  f rom H&M , 

W hite b lo use i s  s t y l i s t 's 
own ,  Fur r y hot s hor t s 

f rom Ur ba n O ut f i t te r s , 
red rose ha i r  c l ip f rom 

Pre se nt .  B y,  R ache l  A nne 
G ot t l ie b ,  S hoe s f rom 

R a lp h L aure n

Red b us t ie r  f rom H&M , 
W hite b lo use i s  s t y l i s t 's 
own ,  Fur r y hot s hor t s 
f rom Ur ba n O ut f i t te r s , 
red rose ha i r  c l ip f rom 
Pre se nt .  B y,  R ache A nne 
G ot t l ie b ,  S hoe s a re 
Jef fe r  C a m p b e l l

En Vie

56
FASHION TREND



C

Me s h top i s  s t y l i s t 's  own ,  f ur r y top 
f rom Ur ba n O ut f i t te r s , 

St retch ma x i  s k i r t  f rom Pe r fe c t St y le 
B o ut iq ue ,  Che r r y ne ck lace by Pre sent . 

B y,  R ache l  A nne G ot t l ie b ,  Hat f rom 
Foreve r 21 ,  s hoe s a n d ea r r ing s a re 

mo de l 's  own

B lack lace top a n d red 
s k i r t  f rom Pe r fe c t St y le 

B o ut iq ue ,  W hite b lo use - 
s hoe s a re mo de l 's  own . 

V int age ea r r ing s wor n 
on co l la r.  Red rose crown 

by Pre se nt .  B y,  R ache l 
A nne G ot t l ie b
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Fe n di  seq uin b lo use ,  red f au x leathe r 
leg g ing s f rom Pe r fe c t St y le B o ut iq ue , 

s hoe s by R a lp h L aure n ,  a n d hat i s 
mo de l 's  own Page 61 W hite b lo use 

s t y l i s t 's  own ,  b lack f uz z y s hor t s 
f rom Ur ba n O ut f i t te r s ,  s hoe s a re 

Jef fe r y C a m p b e l l
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Photogr a p hy / TO E T A RIE
Concept ,  Ed i t ing & St y l ing /  YA NN SCH U Y ER S

Mo de l  /  TA MA R VA N D ER LIND EN
Ma ke Up A r t i s t  /  MIRU RG I A 

Hai r s t y l ing /  SO NJA S TA MATOVA

THE 
SUNKEN 
CASTLE

Tex t /  K RI S TIN CO L A NERI

I t was Prospero in Shakespeare’s Tempest that said…

Our revels now are ended. These our actors,
As I foretold you, were all spirits, and

Are melted into air, into thin air:
And like the baseless fabric of this vision,

The cloud-capp'd tow'rs, the gorgeous palaces,
The solemn temples, the great globe itself,

Yea, all which it inherit, shall dissolve,
And, like this insubstantial pageant faded,
Leave not a rack behind. We are such stuff
As dreams are made on; and our little life

Is rounded with a sleep.

Shakespeare relates life to a dream and somehow when we pass that we will wake up to reality.  However the 
emphasis is on the dream itself and with today’s technology we can create in print what we envision in our 
mind.  As here in ‘The Sunken Castle’… this beautiful imagined picture of a beautiful woman in an underworld, 
shown perfectly pristine was magically photographed by Toet Arie and incredibly pieced together and edited 
by Yann Schuyers.

I asked him more about the technicality of how he was able to create this image and this is what he wrote:

First for each model there were basic photos made in a pool with a special underwater camera. The 
photographer was in diving gear for this (so that he could be underwater as well). 
After this, I made a selection of the useful basic photos and edited them as art-work and the work per photo 
took about 15 hours. With the use of Photoshop, I added 50 layers or more.  

The basic background colors were black, red and blue. The complete background was first deleted and 
then piece by piece, the underwater dream was created, the dream of “The Sunken Castle”. Each part of the 
interior and rooms: the fish, the shark, the jellyfish, the lady shoe, the air bubbles and the reflection, the sand, 
everything was added as a single part or drawn and/or sketched in. 

Also the shape and position of the model, the dress and make up was edited in as a particular layer. This is how 
the whole image came together in the computer till it became the underwater dream. 

The rich emerald, green color in a combination with aquamarine gives it a lot more expression and more life to 
the existence of the underwater world.  I am incredibly proud of this work and hope you will enjoy it too!

PHOTOGR APHYEn Vie
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Photogr a p hy / S HI G EK I N A K A J IMA 

ROGGYKEI

FASHION SHOWEn Vie
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Photogr a p hy / A LI O N A KUZNE TSOVA
Mo de l  /  MÉL A NIE D EILLO N

Ma ke Up & Hai r  /  B É ATRI CE C A RROZ

DARK  
MOODS
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Photogr a p he r s /  TJ MA N OU & A L A N WEI SS MA N
Mo de l  /  L I V MATHI S

 Ma ke Up A r t i s t  /  R ITA M O NTA NE Z
Hair  St y l i s t  /   MI S HELLE PA RRY

St y l i s t  /  ZO E ZH OU

BIG TEASE

EDITORIAL En Vie
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G aur i  & Nain ika dre ss G ia mbat t i s t a Va l l i 

Co uture look 
Cha r lot te O l y m pia he e ls 
V int age r ing 
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Ya nina co uture dre ss 
Cha r lot te O l y m pia he e ls 
V int age r ing 

Photogr a p hy / DAV ID BOO K ER
W W W. DAV ID ELEC TRO NI C .CO M

Mo de l  /  S Y D NE Y H A RPER
Ma ke Up A r t i s t  /  S H A NN O N FO RRE S T

St y l i s t  /  A MB ER NI CO LE
W W W. A MB ERNI CO LE S T Y LE .CO M

REGALIA

EDITORIAL En Vie
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Pr int  S k i r t :  Ko uture St y le s B o ut iq ue

S hag g y Top:  U G ot t a Have I t  B o ut iq ue
G re e n S hor t s :  S eq uin 
Top:  Ko uture St y le s B o ut iq ue 
Fur Coat :  U G ot t a Have I t  B o ut iq ue
H e e ls :  Steve Ma d de n
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D re ss :  K loset Ko uture
H e e ls :  St y l i s t ’s  own
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Photogr a p hy / E VG EN Y D RO BYS HE V
St y l i s t  /  SA S HEL CO CO
Ma ke Up A r t i s t  & Hai r  /  L AU R A A R A BOVA
Mo de l  /  MIL A G ROS HE VA@A . B . A .G ROU P

LEATHER
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Leathe r acce ssor ie s :  he m let ,  mas k -  de s igne r A nna Kov y neva , 
S hor t s :  D ie se l

C loa k :  Monk i
S hoe s:  R . R .O.
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D e cor at ion on the hea d:  A nna Kov y neva , 

B a n dage:  E lay G aevs kaya
S hoe s :  United nu de
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Co ur te s y of  M OA - Mas te r of  A r t s

ART BRINGS 
US TOGETHER

For the Spring/Summer 2016 season, MOA - acronym for 
Master of Arts Sneakers - has teamed up with The Walt 
Disney Company in order celebrate a major figure of our 

childhood: Mickey Mouse, the iconic cartoon character and official 
mascot of Disneyland.

The capsule collection was conceived as an artful take on an emblem 
of pop culture, with the aim to emphasize the style potential of the 
Mickey Mouse symbol, by turning it into a true style icon that adorns 
MOA's colorful and quintessentially urban tennis trainers, running 
sneakers and loafers.

To celebrate Walt Disney's outstanding creativity in style, the 
MOA x Disney capsule collection proposes three different Mickey 
Mouse shoe design variations: one pair of casual loafers, two lace-up 
running sneakers, and four lace-up tennis trainers. The latter are 
adorned with Mickey Mouse effigy patches, which form an artistic 
jacquard pattern on the shoe's surface in white, anthracite, baby 
pink and electric blue hues, while the two-tone  running sneakers 
come with splashes of vibrant primary colors and a Mickey Mouse 
effigy on each side-panel of the shoe.

The loafers, for their part, are adorned with a magnified Mickey 
Mouse print on a striped canvas that recalls the impact of large-scale 
artworks from the pop-art movement that successfully dissolved the 
'high/low' cultural dichotomy – a boundary-less art mantra that is 
also speaking for Walt Disney himself, the genius behind the famous 
mouse that stays for fun, dreams and togetherness and made its way 
into the hearts of millions around the globe.

2 styles from the collab will be delivered in December (white and 
black) with the remaining dropping in stores February 2016.
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Photogr a p he r /  M O NIK A MA RK E V I CI UTE
Mo de l  /  K EITE A R A I 

Ma ke Up / K RI S TIN A MA K E U P A RTI S T
St y le /  MI G LE K A ZEN A ITE
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